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Meet Chris Foss & Tracey Wells

President, Ironistic
25+ years in the digital
space

Small business owner
for 15 years B’
Branding, Messaging, |4
Website Design
and Development,
Digital Marketing
Worked on projects from Toyota and
Whitehouse.gov to small, local
businesses

Related to Joe Foss (probably)

Sr. Digital Strategist,
Ironistic

20+ yearsin the
digital space

Works with the
National Chapter of
MOWW

Digital Marketing + Strategy,
Development

Jumps out of perfectly good airplanes
for fun
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Social Media Platforms

Best channel for B2B marketing
and reaching a professional
audience

Most widely used platform.

Best channel to reach a younger
demographic

Best channel to reach teens and
engage with longer form video

Best channel to reach people
wanting a steady stream of
information (Twitter)

Best channel to reach a younger
demographic
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Social Best Practices - Update!

m Research your audience. Motivations, inspirations
and pain points. Conduct local research at chapter
levels and keep it local!

m Build a presence on the right social media
networks. Focusing on creating thoughtful content
for fewer platforms vs. generic content across
every platform.

m Embrace social listening. Use social listening to
track brand sentiment and check it often.

Social Media
Playbook




Social Best Practices - Update!

Establish and maintain your brand’s voice. Stay
consistent. Patriotic messaging and inspirational posts.

Develop consistent brand guidelines. Define your Bramotioral
style, tone, and voice. Use your brand colors and text Create posts about
for graphics. Use relevant hashtags. oo e
Create a social media calendar and schedule in

| Interactive
advance. Remember our template... and the rule of 3! e

encourage MOWW's
followers to interact

Think: chapter activities and accomplishments!
Develop a social media plan to effectively implement
your strategies and set goals.




Social Best Practices - Update!

m Audit your performance. Run a monthly
social media audit. Find your top-performing
content.

m Social media is a customer service
channel. Respond promptly to DMs and
comments.

m Evaluate trends. Stay on top of trending
topics to stay relevant and have a strong
social presence.

Highest reach on a post ()

€) Facebook post

B Remember and Honor those
L that served and made the...

May 28, 2023, 7:44 AM

This post's reach (83) is 66% higher than
your median post reach (50) on Facebook.

Ironistic
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Security + Privacy

Enable multi-factor authentication (MFA).

Do not reuse passwords.

Regularly update security settings across platforms.
Narrow down connections to reduce unknown threats.
Monitor social media for security risks.

Learn what a phishing attack looks like.

Look out for spoofs of your account.



Social Media Do’s & Don'ts

Do build authenticity.

Do employ the use of short
video.

Do continue social listening.
Do post regularly.

Don’t buy likes and
followers.

Don’t ghost your followers.
Don't spam.

Ironistic
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The Playbook in Action

/// NUMBER OF POSTS/WEEK ///

The goal is for 2-4 posts per week, using a Social Planner (page 8) that
uses the Rule of Thirds (page 8) and Content Pillars (page 9) for structure.

12 der Oﬁ
Military Or
e World Wars

OWW
M "
. \ Med‘a Informational (what is MOWW, upcoming events, etc.)
8- 28 —re
Soc‘a eep track of your social media - 2

llowing and engagement levels. ]
b 00 o s will take time to improve.
P ay tick with it!

Lastupdated Companion or chapter recognition
July 29,2

Within your social planner, separate by days of the week for structure:

< Page Insights

Mitary Order ol the '
Word Wars, Natonal_ r

oogle analytics will track how

o 1any visitors are coming from Umyomestoe. L)
2 ok e Mt -
scial media. The goal is to pique E
Companion Engagement (ask a question, encourage ik ¢ c
o terest in your social media
followers to share a photo, etc.) and patriotic posts lowers o visit your website. e ordeare - '
Example: Share a photo of your favorite veteran! Jecl S o

Encourage Peopie to Recommend Your

Check-ins
chm Measure your chapter growth that
comes from social media. A good 0 0
way to do this is by asking how they Vot Pt Gl HonPige Chairies,
heard about you. Keep a record of

new members that found you on Events
social media. 3

Let’s dig in!
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Profile Optimization

m Profile picture
m Compelling bios
m Ensure all necessary information is filled out

Posts About Mentions Reviews Followers Photos More

About Categories

B Nonprofit organization ., MOWW New York

7 likes - 8 followers

Contact and basic info

Page transparency Contact info

ﬁ Los Angeles and Orange Counties, 91394
Address

B gstudnickal@gmail.com

Email

Websites and social links

CO http://mowwlosangeles.com/
Website

Basic info M OWW LOS
* Not yet rated (0 Reviews) An g e | es

MOWMW National Convention
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Analytics + Insights

m Introduction to social media analytics tools
o Facebook Insights
o Twitter Analytics
o Instagram Insights
o Linkedln Analytics
Let’s analyze sample data and metrics
m Can you identify trends, and suggest strategies for
improvement based on the data?

MOWMW National Convention



Analytics + Insights: Posts

Organic Post

Performance ,
Highest reach on a post O
@) Facebook post
Remember and Honor
those that served and...
May 28, 2023, 7:44 AM
This post's reach (81) is 29% higher than
your median post reach (63) on Facebook.
Title Type  Date published |
- Are you ready to make a difference in the wo... Boost azain 7 Mon Jul 3, 2:19pm
© 1 Miitary Order of the World Wars, National s Post e
@ MOWW chapters strive to make meaningful c... Boostagain 7 Fri Jun 2. 11:00am
0 # Military Order of the World Wars, National £ Post e
o MOWW chapters provide opportunities to su... e 7 Thu Jun 1. 10:17am
0 ® Military Order of the World Wars, National s Post s

Top-performing organic posts

Here are posts that have performed well over the last 90 days. Understanding what's working can help you decide what to create and share

next, so you can keep up the great work.

Highest reactions on a post O

2 @ Facebook post

i MOWW Commander in
Chief, LTC Michael A....

~ May 30, 2023, 2:36 PM

This post received 138% more reactions
(19 reactions) than your median post (8
reactions) on Facebook.

Likes and

Reach ™ : ™
® reactions ®
4.6K 5

Accounts Center acc...  Reactions

27K 6

Accounts Center acc...  Reactions
— —_—
3.7K 74

Accounts Center acc...  Reactions

Highest comments on a post ()
€) Facebook post

Happy 4th of July!

Jul 3, 2023, 12:33 PM
This post received 0 comments compared

to your median post (O comments) on
Facebook.

Boosted Post
Performance

=] | |
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Analytics + Insights: Page

Reath @ B See more about your content performance
Compare your reach from this period to the previous one. 2 P Engagement
Post reactions, comments and shares
@ Facebook reach @ %J Paid reach @ 4 1
T 78.3%
9,206 T 3.6K% 33,888 4 40.4% )
Total from last 90 days vs 90 days prior
Daily Cumulative
40
800 30
600 20
400 10
200 0 )
90 days prior Last 90 days
0
Apr 26 May 6 May 16 May 26 Junb Jun15 Jun 25 Jul 5 Jul 15 |

MOWMW National Convention
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Content Creation

m Create a sample post (or 2) for your Chapter’s Facebook page.
Types of Posts

o Text
o Video
o Polls
m Topics
o Events

o Products
o Education
o  Chapter Accomplishments

m Don’t forget relevant links and #hashtags
m Tag other chapters and events

MOWMW National Convention
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Content Curation Challenge

m Where do you find reputable and shareable content?
o Relevant articles
o Blog posts
o Videos

m What relevant pages and people can you tag?

MOWMW National Convention
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Social Media Tools

Facebook Planner
AgoraPulse

4 5 6 7

BUffer ; : ::n nBu

15 16 17 18 19 20 21

Hootsuite Sl "@
Canva

Google Analytics

Why?

o

@9

m Streamline activity
m Schedule posts
m Track Performance



Social Media in Action!

WELCOME TO OUR
NEW SPONSOR!

Military Order of the World Wars is a
proud sponsor of this year's

RUN!GEEK'RUN! 5K

%&&W@/

rungeekrun.org | moww.org

What is RGR?
Sign up with the MOWW Team

o 5 runner spots available.
o  Race shirt with the MOWW logo
included.
Benefits Move2learn. Transforming
learning through movement in
Alexandria City Public Schools.
5K Run/Walk and 1 Mile Fun Run.

Ironistic
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MOWW Chapters

m It's your turn to brag!

O Success stories
o What platforms work?
o What types of posts work?

MOWMW National Convention
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